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Digital technology combined with ecommerce marketplace 

models are expanding economic opportunities available to 

independent small businesses and entrepreneurs in markets 

globally. This is especially true in Spain, which has Europe’s 

fifth largest and increasingly digitally connected population, a 

growing tech base of skilled firms and workers, vibrant small and 

medium-sized enterprises (SMEs) that are proving increasingly 

receptive to online opportunities, and products that are valuable 

to consumers the world over.

eBay, a global commerce leader, is leveling the playing field and 

empowering small businesses across Spain to collectively reach 

consumers in over two hundred international export markets.1 

It is proving its worth for entrepreneurial SMEs in Spain, helping 

them export more, including to valuable consumer markets that 

are not at the top for traditional Spanish businesses.

Digitalisation and trade: core components of 
Spain’s SME strategy
Micro, small and medium-sized enterprises play an enormous 

role in the Spanish economy, accounting for 99 percent of its 

businesses, 72 percent of employment, and 61 percent of the 

value-added.3 Firms with 10 or fewer workers, including the owner, 

make up nearly 94 percent of enterprises4, and the retail sector, 

which accounts for a larger share of the Spanish economy than in 

most EU Member States, is even more micro business-intensive, 

with half of the firms not employing any salaried staff and 48 

percent employing fewer than 10.5 However, as is the case across 

Europe, small firm productivity in Spain is lower than that of larger 

firms.6 Two of the top Spanish Government strategies to foster 

sustainable small business productivity gains and growth are 

digitalisation and internationalisation.7  

Digitalisation is already an important component of the Spanish 

economy and development strategy, with Spain ahead of 

the overall EU average on many indicators of the EU’s Digital 

Economy and Society Index, including often being ranked above 

the EU’s other big economies.8 However, digital progress has 

lagged among Spain’s small enterprises which account for such 

a large share of the country’s firms.9 They are often constrained 

by a lack of resources to invest in digitalisation, limiting their 

ability to expand into international markets and professionalise their 

operations.10 In response, Spain is directing 50 percent of the funds 

provided through the EU Recovery, Transformation and Resilience 

Plan to the modernization and digitalisation of SMEs, including 

setting a goal of 25 percent of SME business volume coming from 

ecommerce, with the hope of fostering inclusive and sustainable  

growth that closes social, territorial and gender gaps.11 

Internationalisation is a parallel Spanish strategic priority. 

Businesses that trade tend to achieve higher sales and productivity 

by expanding the number and size of markets to which they can 

sell.12 Spanish enterprises that trade can avail themselves of more 

than 500 million consumers in the European Single Market and far 

more in growing global markets.13 Traditionally, trading over large 

distances was very complex and dominated by large corporations.14 

While most traditional SMEs looked to local markets, exporting 

through ecommerce, especially over platforms, is simpler and 

more doable for small firms.15 This is as true in Spain as in other 

markets, with research using data on the level of digitalisation 

and trade activity of Spanish SMEs confirming that it helps them 

trade more by both increasing access to far more customers 

and suppliers and also improving their operational productivity.16 

The cross-border trade analysis in this report is based on data 

covering transactions on the eBay marketplace in 2022 unless 

otherwise indicated. When analyzing the activities of small 

businesses on eBay, the data was limited to transactions by 

registered businesses in Spain with sales of EUR 9.510 (equivalent 

to $10,000 USD) or more annually on the eBay marketplace.2 In this 

report, these sellers are called “eBay small businesses”.
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This research also recommends that policymakers interested 

in helping SMEs access global markets and export more should 

support their digital transformation, and this nexus between 

SME digitalisation and trade is accounted for in Spanish 

policy to promote SME growth.17 For example, MINECO’s 

internationalisation strategy for the Spanish economy promotes 

digital transformation to provide greater access for SMEs to 

foreign markets and expand the base of companies that export 

regularly.18 

eBay is committed to helping small businesses and entrepreneurs 

in Spain export with peace of mind. We support sellers in 

Spain in several important ways, including valuable one-on-

one assistance, tools to facilitate cross-border shipping and 

payments, help with “troubleshooting” on issues like returns 

and cancellation of orders, support in Spanish as well as other 

translation services, and identifying and working to resolve 

potential regulatory challenges. The next sections will present 

findings from the latest available eBay marketplace trade data to 

illustrate the level of export activity by eBay small businesses in 

Spain and confirming this important digitalisation and trade link.

Share of eBay small businesses exporting

In Spain, 99 percent of eBay small businesses were exporters in 

2022.19 This export rate exceeded that of eBay small businesses 

situated across the European Union as a whole. Also noteworthy 

is how this extreme export success compares with firms in the 

traditional economy, where just 5.3 percent of Spanish businesses 

and 4.8 percent of traditional EU businesses are exporters.20

Average number of international 
destination markets

The average number of international markets reached by a single 

small business on an annual basis provides a key measurement of 

export activity and reach. Exporting to a new international market 

traditionally imposed new “costs of entry”, leading to smaller 

firms with smaller budgets exporting to fewer markets than larger 

firms with more financial resources.21 eBay largely breaks this 

long-held link between enterprise size and export reach. eBay 

small businesses in Spain averaged 25 different export markets in 

202222, drastically exceeding the average of 4 export markets for 

traditional Spanish businesses as well as for traditional businesses 

across the EU as a whole.23 This export performance for Spain’s 

eBay small businesses again exceeded the overall EU average for 

eBay small businesses, which was 20 export markets.
99%Spain

5.3%

97%EU
4.8%

Share of enterprises that export

eBay small
businesses

Traditional
businesses
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20EU
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Average number of international destination markets 

eBay small
businesses

Traditional
businesses
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Share of eBay small businesses that reach 
ten or more different international markets

To provide another measurement of the scale of eBay small 

business exporting activity, we calculated the share that exported 

to ten or more international markets. As with the previous data 

point, our findings show that small businesses on eBay defy the 

traditional export model, with 76 percent of eBay small businesses 

in Spain reaching the 10-export market threshold.24 Once again, the 

mark for Spanish small businesses on eBay exceeded that for eBay 

small businesses based in the EU, which stands at 61 percent.

Spain’s small business “Global Sellers” on 
eBay 

Although a non-traditional measurement of scale and scope of 

exporting activity, we have calculated the continental reach of 

eBay small businesses.25 We classify a business with sales to four 

or more continents in a year to be a “Global Seller”. A striking 52 

percent of eBay small businesses in Spain reached the Global 

Seller threshold in 2022.26 By comparison, 34 percent of eBay small 

businesses based in the EU reached the Global Seller threshold.

eBay’s small business community in Spain 
is a virtual export giant

If one looks at the collective exporting of eBay small businesses 

in Spain, the total number of international markets reached is a 

staggering 203 markets.27 These numbers stand up favorably 

to the export reach of the world’s largest consumer brands.28 

Together, the community of eBay small businesses in Spain exhibit 

the reach of a truly global export giant.

eBay Fitment for Auto Parts sellers

eBay Fitment, also known as parts compatibility, is a powerful tool that allows sellers to list parts compatible with multiple 

vehicles in a single listing. Instead of creating separate listings for each vehicle, sellers can provide key details like make, 

model, year and other specifications, ensuring all compatible vehicles are found in search results. This saves time, increases 

visibility, and reduces the chances of returns due to compatibility issues, helping sellers build a better customer experience.

For buyers, the process is just as seamless thanks to eBay’s MyGarage tool. By entering their vehicle’s make, model 

and year, buyers can filter search results to show only items that match their vehicle. This eliminates the guesswork and 

minimizes the risk of purchasing incorrect parts. MyGarage ensures a smooth and efficient shopping experience, allowing 

buyers to quickly find compatible parts, saving time and effort. Overall, eBay Fitment enhances the buying and selling 

process, connecting the right parts with the right vehicles.

eBay small businesses in Spain are utilizing these tools with great success and collectively exporting Auto Parts products to 

189 countries and territories worldwide.  

Auto Parts

Home & Garden

Toys & Games

Jewellery

Collectibles

1.

2.

3.

4.

5.

Top product categories 
exported by eBay small 
businesses in Spain29
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More top export markets promotes growth and resilience 
Sending exports to more markets reduces vulnerability to 

downturns in top traditional sales destinations.30 At the national 

level, increased export diversification has been positively 

correlated to greater growth and reduced export volatility, with 

greater benefits accruing to smaller states.31 Therefore, it should 

not be a surprise that expanding the diversity in top export 

destinations is a goal of the Spanish Internationalisation Plan.32 

Export market diversification is also beneficial at the enterprise 

level, including for small businesses.33 When enterprises expand 

their export reach by adding ecommerce platform channels that 

open new markets, an increasingly common small business tactic 

globally34, there are additional diversification benefits gained by 

reducing dependence on any single digital service provider.35

eBay export data shows how Spanish small businesses are using 

our marketplace to grow sales beyond the top export markets 

for the country’s traditional businesses. Comparing Spain’s Top 

10 export markets for traditional businesses36 and the Top 10 

export markets for Spain’s eBay small businesses37 reveals that 

three of the top eBay export markets supplement the overall 

Top 10 markets. The ability of eBay’s global level-playing field 

marketplace to grow exports outside of Spain’s traditional 

European export base is highlighted by strong export growth on 

eBay to the United States, Mexico, Canada and Kazakhstan.38

Spain’s top traditional business export markets
vs. top eBay export markets

Top 10 export markets for traditional businesses

1.

2.

3.

4.

5.
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7.
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10.
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Top 10 export markets for eBay small businesses

1.
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3.

4.

5.
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9.

10.

Australia
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Austria

Canada

Belgium

Note: The export markets for eBay small businesses in bold are those 
not in the Top 10 for traditional businesses.

United States

Canada

Switzerland

Mexico

Kazakhstan

1.

2.

3.

4.

5.

Top extra-EU export 
growth markets for 
eBay small businesses 
in Spain
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CONCLUSION

Robust newcomer growth supports economic vitality
The OECD has said that the “birth of new enterprises is a key 

indicator of business dynamism” and promotes the 

competitiveness of the overall enterprise population by 

stimulating efficiency and innovation.39 Further, new firms have 

been described as “agents of change in the economy” and that, 

“even small innovations and small differences in growth amount to 

a lot when multiplied by the number of firms involved.”40 

The Spanish Government has been leaning into growth 

strategies that account for the central role that small businesses 

play in the economy and the increasing digitalisation of Spanish 

society. eBay, a global ecommerce marketplace leader leveling 

the playing field for export success, is fully aligned by helping 

digitally proficient SMEs across Spain succeed on a global 

stage. Platforms are central to Spain’s ecommerce ecosystem, 

and once online, even the smallest businesses can operate on 

multiple platforms to expand their growth opportunities and 

reduce their risks through diversification. eBay’s value as an 

export growth and diversification platform is clear.  

An ecommerce marketplace that levels the playing field triggers 

such an effect by indiscriminately facilitating market entry and 

participation. We classify an eBay small business as a “newcomer” 

in this report when the seller achieved small business status in 2022 

and had sold on eBay for four years or fewer. A robust 33 percent of 

Spanish eBay small businesses were newcomers.

“�Selling on eBay has helped expand our physical 
business. It’s like having a virtual shop in every 
country around the world.”

Frank Burguera has always been involved with the motorcycle accessory and repair industry. 

Prior to starting his own business, Frank worked for Harley Davidson University, where he 

trained technicians from all over Europe. In 2007, Frank used his extensive experience to 

open his own retail store, California Motorcycles, where he repairs and sells motorcycle 

and automotive parts and accessories. The following year, Frank noticed he had expensive 

inventory that didn’t work for local customers and was not selling well in his shop. He decided 

to try selling these products on eBay. Initially, eBay was simply a channel to get rid of extra 

inventory, but in less than a year, Frank realised eBay’s potential as a way to expand his 

physical business. eBay afforded Frank the ability to hire an additional employee and also sell 

to international markets. Today, California Motorcycles sells about 25 percent internationally 

to countries all over Europe and the world including the US, Saudi Arabia and Mexico.

Frank Burguera
California Motorcycles
Oliva, Spain

Visit Frank’s store

Nearly every eBay small business in Spain is an exporter, many 

making sales to shoppers in dozens of valuable markets each year. 

Together, they exported to a remarkable 203 markets, a global 

reach that exceeds many multinational corporations. Finally, eBay 

adds diversity to the list of Spain’s traditional top export markets, 

promoting resilience for individual small businesses and the 

Spanish economy overall.
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